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WHAT DOES THE METROPOLITAN 
UNIVERSITY IDENTITY MEAN AT UNO?
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The Coalition of Urban and Metropolitan Universities and the Coalition of Urban 
Serving Universities provide several criteria applying to such institutions in the 
United States
METROPOLITAN UNIVERSITY CRITERIA
• Dedication to achieving excellence through teaching, research, 
and public service
• A diverse student body reflecting the demographic composition 
of the region
• Responsiveness and service to the local region as part of the 
university's mission while striving for national excellence
• Serves the region not only by providing an educated citizenry 
and workforce, but also as a cultural and intellectual resource
• Engages in partnerships with other local organizations
• Uses practical experience in the urban setting to enhance 
students' education
The “Metropolitan University,” defined in its simplest terms, is an 
institution that accepts all of higher education's traditional values 
in teaching, research, and service, but takes upon itself the 
additional responsibility of providing engaged leadership within 
the metropolitan region by using its human and financial 
resources as partners to improve the region's quality of life.
Adapted from Paige E. Mulhollan
"Aligning Missions with Public Expectations: The Case of the Metropolitan
Universities”
Metropolitan Universities, 1995
DEFINITION
The University of Nebraska at Omaha is dedicated to the city and state in our name.
Omaha is our campus and classroom. No fences or barriers separate students from the 
opportunities offered by the greater Omaha area and beyond. We address real issues, 
providing relevant learning opportunities which uniquely prepare our graduates as 
professionals and active members of their community.
As a good neighbor, for more than a century, we actively engage in the teaching, research, 
service, culture, and economy of the region and strengthen the quality of life in Omaha.
Success at UNO means success for Omaha, and success for Omaha means success at UNO.
All of this is what a “Metropolitan University” identity means to the Mavericks of UNO.
NARRATIVE
✔ Carnegie classification in 2006
UNO one of just 74 institutions in first class 
✔ Carnegie re-classification in 2015
UNO one of 361 institutions
✔ President’s Higher Education Community Service Honor Roll
Presidential Award Winner:  2014, Economic Opportunity 
Presidential Award Finalist: 2010
Honor Roll With Distinction: 2009, 2012 and 2013
Honor Roll Inclusion: 2006, 2007, 2008
✔ Chancellor asked to be President of CUMU
✔ CUMU selects your campus and city to host national conference
MEASUREMENT OF SUCCESS

MAVERICK MOMENTUM
STUDENT ACCESS AND SUCCESS
FALL 2015 ENROLLMENT REVIEW
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EXPANDING ACCESS
• Improvements in Financial Aid process and funding
• Critical staff additions: transfers, experience 
management, bilingual assistance
• Increase minority recruitment
• UNO staff at several OPS schools 
(North and South collaboration)
• Increase adult, international and 
out-of-state populations
FOCUS ON STUDENT SUCCESS

UNO’S ENROLLMENT PLANNING
Access + Success
20x20 Strategic Enrollment Plan Developed
– Use Data to Drive Decisions
– Invest in Strategic Communications
– Establish Student Recruitment Targets
– Establish Student Retention Targets
– Identify Academic Growth Targets
– Continue to Develop Critical Public/Private Partnerships
– Align Resources to Support Sustainable Growth
2020 RETENTION & 
COMPLETION TARGETS
• First Year Student Retention: 85% (77%)
• Four Year Graduation: 30% (16%)
• Six Year Graduation: 60% (46%)
RECORD NUMBERS OF STUDENTS 
ARE GRADUATING FROM UNO
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THE COMPLETION AGENDA
25.0%
30.0%
35.0%
40.0%
45.0%
50.0%
Fall 2003 Fall 2004 Fall 2005 Fall 2006 Fall 2007 Fall 2008 Fall 2009
6 Yr Graduation Rates
UNO CUMU Avg
IMPROVING 1ST TO 2ND YEAR RETENTION
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ESTABLISHING LIFEBOATS 
& LIFEGUARDS AT UNO 
(AKA Learning Communities)
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CONSIDERING THE DIFFERENT 
TYPES OF LIFE BOATS AT UNO 
• Thompson Learning Community
• Dreamers Pathway Scholars
• Brotherhood and Sisterhood 
• Young Scholars
• College Possible
• Athletic Teams
• Goodrich
• Aksarben Horatio Alger State Scholars

